Market segmentation has been considered as a crucial aspect of marketing strategy that is strong; this strategy proposes the formulation of a competitive advantage for a company when utilized properly. Through the implementation of the concepts such as E-commerce that have the incorporation of market segmentation strategy in business operations.  In a modern market structure there are new challenges, the emergence of online competition and the incorporation of strong communication strategies that help in the distinguishing of the business to other organizations. The unit has stated that market segmentation is the product positioning of strategy that subdivides the market with the aim of targeting a specific customer basis.
	There are various examples of market segmentation product strategies, in this article we focus on one example. Demographic segmentation is the classification based on the customer groups, this therefore means the age, gender, ethnicity and religion. With this understanding therefore demographic segmentation may target the desired customer based on the income. An example is a luxury goods manufacturer named Blancmont that presents the theory of the income status to the target market. The company has witnessed the effectiveness of this approach. In order to ensure the effectiveness of this approach the market status of the products changes based on the sales made. If the sales go up, then the profit is guaranteed to increase and thus the approach will have been effective.

